Index

The index that appeared in the print version of this title was intentionally
removed from the eBook. Please use the search function on your eReading
device to search for terms of interest. For your reference, the terms that
appear in the print index are listed below.

A

affiliate marketing
AIDA writing formula
apps, marketing with
articles
delivering on time
determining where to publish
enewsletter
exclusive
knowing your topic
length of
publication standards
queries to editors



researching publications
value of
visuals in

audio content

B

bait pieces. See also hooks; lead magnets
benefits vs. features
blogging
book proposals
books
benefits of marketing with
ebooks
free books
publishing with big-name publishers
publishing with small presses
revenues from
self-publishing
short-format books
traditional publishing
writing tips
branding content
business reply cards (BRCs)

C

calls to action (CTAs)
campaigns
drip
metrics
multistep marketing
one-step marketing
planning
retargeting in
steps for success
urgency in
CAN-SPAM Act
capturing email addresses
case studies
CDs
chat responses
contact forms on websites
content, definition of
content distribution
content hierarchy
content marketing
about



challenges in

definition

formats for

functions of

hidden danger

purpose
content planning matrix
content speakers
content utility
content writing. See writing content
contrarian content
conversion
copy, definition of
copyrighted material. See also crediting sources
copywriting. See also writing content
co-registration marketing
credibility
credibility-urgency techniques
crediting sources
curated content. See also copyrighted material
customer journey

D

demonstrations
direct mail (DM)
direct response copy
domain names
double opt-in process
drip campaigns
driving traffic

DVDs

E

ebooks
elists
email address capturing
email marketing
enewsletters
about publishing
article ideas
distributing
email capture and
formats
free
frequency of publication
squeeze pages and



tips or mini-articles in
writing
events
evergreen content
expert status
ezines

F

features vs. benefits

Five C’s writing formula
floaters

following up

Four U’s copywriting rule
free content offers

From lines in email
fulfilling inquiries

G

gifts

Google rankings
grammar guide
graphic design
guarantees

H

hard copy response devices

headlines

hooks. See also bait pieces; lead magnets
HTML tags

humor in writing

I

implied content

influencers

information kits

in-person marketing events. See presentations

K
keywords

L

landing pages
lead magnets. See also bait pieces; hooks



lead-generating promotions
link building

list-building

literary agents

live recordings

M

mailing lists

meta tags

metrics for gauging campaign performance
multichannel marketing

multistep marketing

N

news releases
newsjacking

o)

one-step content marketing
online ads

online conversion series
opt-in elists

organic interest

organic traffic

P

phone responses

photo montages

pitching articles

podcasting
being a guest

polling questions

pop-under windows

PowerPoint

PPP speaking formula

presentations
content knowledge and
establishing desire and resistance in
getting attendees in the door
heightening the stakes in
in-house corporate training
humor in
knowing your audience
live recordings of
PowerPoint word slides in



PPP speaking formula
promoting
surprise endings in
tips for improving presentation skills
TTT speaking formula
webinars vs.
WIIFM speaking formula
press Kkits
press releases
print-on-demand (POD) publishing services
problem-solving content
proof
proofreading
prospect qualifying
public domain. See also copyrighted material
public relations
publishing books. See books
punctuation guide

Q

Q&A videos

queries to editors

quick response codes (QR codes)
Quora

R

reader-friendly content
reciprocity principle

recycling and repurposing content
response devices

retargeting

reviews

S

sales funnels

SAP writing formula
scheduling content distribution
script writing

search engine optimization (SEO)
search engine rankings
self-publishing books

SELWAB writing formula
seminars. See also presentations
sign-up boxes

Silver Rule of Marketing



social media marketing
social media paid promotion
spam
speaking formulas
special reports
cover prices for
designing
formats
purpose
titling
topics for
why people like them
writing
speeches. See presentations
squeeze pages
Star, Chain, and Hook writing formula
storing content
storytelling
subject lines in email
syndicated content

T

talking head videos
talks. See presentations
target audience
teaching
technical content writing tips
testimonials
time-sensitive content
trademarks
traffic
converting with digital content
converting with response devices
driving to landing pages
driving with SEO
email address capture of
qualifying prospects
search engine rankings and
TTT speaking formula
tutorials

U

ultra-specific subject lines
unique selling proposition (USP)
unique subject lines

urgency, sense of



useful subject lines

V

value
video sales letters (VSLs)
videos
length of
options for showing
photo montages
posting on websites
product demonstration
Q&A videos
script writing
selecting topics for
testimonial montages
value of marketing with
viral marketing

W

web-hosted ads
webinars
websites
white papers
about
content for
distributing
formatting
other names for
topics for
writing tips
WIIFM speaking formula
workshops. See presentations
Writer’s Market
writing books. See books
writing content
about content writing and copy-writing
adding value to content
case studies
content from experts and executives
content planning
content utility
contrarian content
conversational writing style
copywriting basics
crediting sources in
curated content



emails
enewsletters
enthusiasm in
Five Cs writing formula
fundamentals
grammar and punctuation
headlines
hooks
implied content
multiple pieces of content
problem-solving content
process of
proofreading
public domain and
reader-friendly content
recycling and repurposing content
repurposing content
researching, organizing, and editing
sales funnels and
setting expectations
sincerity in
special reports
storing content
storytelling in
syndicated content
technical content
timely and current content
types of content
white papers

writing formulas

Y

YouTube channel videos



